


Download the brief

https://docs.google.com/document/d/19BRiQgMHAcujuGJrfnReb08qKyZ6PXd2/edit?usp=sharing&ouid=112207008680211927731&rtpof=true&sd=true




EXAMPLES OF APPLICATIONS

AppLock

100 000 000+

Inshot 

100 000 000+

FileMaster

100 000 000+

Flashscore

10 000 000+

TuneIn Radio

100 000 000+

SNOW

100 000 000+

Subway Surfers

100 000 000+

Мамба

10 000 000+

Bolt

50 000 000+

Flipboard

500 000 000+

Худеем за 30 дней

50 000 000+

OneFootball

50 000 000+

Candy Crush Saga

1 000 000 000+

Viber

1 000 000 000+

Top list

https://play.google.com/store/apps/details?id=com.domobile.applockwatcher
https://play.google.com/store/apps/details?id=com.camerasideas.instashot&hl=ru
https://play.google.com/store/apps/details?id=com.root.clean.boost.explorer.filemanager
https://play.google.com/store/apps/details?id=eu.livesport.FlashScore_com
https://play.google.com/store/apps/details?id=tunein.player
https://play.google.com/store/apps/details?id=com.campmobile.snow
https://play.google.com/store/apps/details?id=com.kiloo.subwaysurf
https://play.google.com/store/apps/details?id=ru.mamba.client
https://play.google.com/store/apps/details?id=ee.mtakso.client
https://play.google.com/store/apps/details?id=flipboard.app
https://play.google.com/store/apps/details?id=loseweight.weightloss.workout.fitness
https://play.google.com/store/apps/details?id=de.motain.iliga
https://play.google.com/store/apps/details?id=com.king.candycrushsaga
https://play.google.com/store/apps/details?id=com.viber.voip
https://docs.google.com/spreadsheets/d/1MfTTIKmDuatE6vw1gBHIuWHSyiwZzPSn/edit?usp=sharing&ouid=112207008680211927731&rtpof=true&sd=true


















Show

https://drive.google.com/file/d/1QO8pnyTaSXnJCONu8g5pJp7M_qvaNOnV/view




Interaction Slider

Before/After

Wipe I-Location

RandomAnimation Game

Show

https://banner.mob.ru.com/Luxvisage/3/
http://banner.mob.ru.com/legend/
https://banner.mob.ru.com/karcher/2/
http://banner.mob.ru.com/Midea/index.html
http://banner.mob.ru.com/miele/map_kz/
http://banner.mob.ru.com/outlet_village/vov_newyear/
https://banner.mob.ru.com/alfabank/BY/
https://banner.mob.ru.com/tornado/level2/
https://drive.google.com/file/d/1TqzXkJIeN3V10l4klg04E9TqreQVmozA/view?usp=sharing


Show

https://drive.google.com/file/d/1KW4ME-HbDg0zGVKe56jAVfMdTqpMuedH/view




















MORE

https://www.byyd.me/ru/case/hedelix-2/


More

https://www.byyd.me/ru/case/derinat/




more

https://www.byyd.me/ru/case/medela/


more

https://www.byyd.me/ru/case/johnsons/




more

https://www.byyd.me/ru/case/vici/


more

https://www.byyd.me/ru/case/morozproduct/




more

https://www.byyd.me/ru/case/zarina/


more

https://www.byyd.me/ru/case/hotpoint/




suzuki

cases - auto

Tasks
Attracting users to the site

Instruments
Rich media

Socio-demographic targeting, relevant interests

results

Suzuki SX 4

Clicks:

Planned - 5 833

Fact - 5 901

Impressions – 293 367

CTR - 2.01%

Coverage: For the entire period 
of the ad campaign managed 
to reach 145,793 users

Suzuki Jimny

Clicks:

Plan - 7 778

Fact - 7 857

Impressions – 392 437

CTR - 2.00%

Coverage: For the entire period 
of the ad campaign managed 
to cover 195,035 users

Suzuki Vitara

Clicks:

Planned - 25 278

Fact - 25 567

Impressions – 1,267,623

CTR - 2.02%

Coverage: For the entire period 
of the ad campaign managed 
to cover 629 943 users

more

https://www.byyd.me/ru/case/suzuki/


nissan

cases - auto

Tasks
Increasing brand loyalty

Attracting the target audience to the site

Encouraging users to buy

Instruments
Fullscreen

Site optimization

Socio-demographic targeting, relevant interests and app categories 

results

As a result of the advertising campaign, the following indicators were obtained:

X-Trail

Impressions: Planned - 500,000,

Fact - 503 038

Clicks: Plan - 7,500,

Fact - 7 646

Overfulfillment by 2%

Coverage – 226 190 users

CTR: 1.52%

Qashqai

Impressions: Planned - 500,000,

Fact - 515 975

Clicks: Planned - 7,500,

Fact - 8 578

Overfulfillment by 14%

Coverage – 229 702 users

CTR: 1.66%

Terrano

Impressions: Planned - 500,000,

Fact - 501 843

Clicks: Planned - 7,500,

Fact - 9 048

Overfulfillment by 21%

Coverage - 230 046 users

CTR: 1.80%

Thanks to the measures and tools used, we managed to exceed all KPIs and get a high 
percentage of clicks converted into sessions for all campaigns. 

more

https://www.byyd.me/ru/case/nissan/


Work process

BRIEFING
DEVELOPMENT


OF STRATEGIES

MEDIA 


PLANNING
PRODUCTION

LAUNCHING 


AND OPTIMIZATION
POSTCAMPAIN


RESEARCHangle-right angle-right angle-right angle-right angle-right

Download the brief

https://drive.google.com/file/d/1BDp4VZvQ5t5A2m2nnKbpXk70wq3n5ra1/view


Thanks for attention




